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Child thiefMadonna is back, this
time to save the world from
meltdown. The ageing rocker
will perform at London’s Live
Earth concert, part of a
“monumental music event that
will bring together more than 2
billion people to combat the
climate crisis”.

Artists such as
Madonna,Keane, Snow Patrol
and James Blunt will deliver a
“call to action”, to 2 billion
global “participants”.Following
their success in relieving a
number ofAfrican nations from
famine, poverty and their
children, rockers feel their work
there is done.

More importantly,
Africa just isn’t ‘cool’ any more.
Child thievery has – as this
publication predicted in its first
issue – moved on to yellower
pastures. Earlier this year,
Angelina Jolie picked up a

newbie from Ho Chi Minh City.
Musicians, like

politicians, realise the need to
hold public attention. In 2005,
that meant Live 8, a series of
concerts designed to coincide
with the meeting ofthe G8
nations. Back then, making
poverty history was all the rage.
And huzzah,they made poverty
history. You can’t hear it
anymore.

Ever since David
Cameron rode a bicycle to work
(tailed by car and helicopter),
politicians, musicians and the
media have been battling over all
things green.Things that a few
years ago were obscure
irrelevancies have been thrust
into prominence: carbon
footprints, Guardian guides to
middle-class wind-turbines and
an increasingly rotund former
Vice President.

There’s nothing wrong
with giving Al Gore a little bit of
love, or letting 2 billion people

listen to James Blunt grumble
and moan.The problem lies
elsewhere:thinking that celebrity
charity makes any sort of long-
lasting, sustainable difference.
Good causes, politics and
popular culture have to work in
some sort of unity. But if in two
years time we’re talking about
climate change as much we’re
talking about Africa now, there
could be trouble lying ahead.

The problem of tying
charitable action to politics and
popular culture is that the latter
two have the attention span ofa
toddler with ADHD. There are
only so many leader articles,
comment pieces and features to
be written about the planet
slowly getting warmer. The
problem with popularising green
politics is that it becomes
fashionable. And at some stage,
much like Africa, it’ll go out of
fashion...
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The Sanctuary is a masterful bit
of craftswomanship. Your
intrepid correspondent did a bit
of digging and ventured onto its
website, where it is suggested that

one of the newspaper’s strengths
is the manner in which it is
tailored to the readership at each
of its universities.

The Durham Sanctuary,
for example, is depicted as being
deliberately “light-hearted and
casual” whereas the Bristol
Sanctuary “consists of hard

hitting satire and irreverent
content”,the distinction designed
to “take into account the
perceived difference in reader
taste in each university”.

It’s a wonderfully
euphemistic way of depicting

Durham’s “light-hearted” and
“casual”populace as “ignorant”
and “stupid”. It would seem,
according to the Sanctuary’s very
own publicity material,that we’re
not suited to the “hard-hitting
satire” and “irreverent content”
dished out to Bristol’s edgy
student population.


